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UNIVERSITY OF CALICUT
REGULATIONS GOVERNING MASTER OF COMMERCE PROGRAMME

LINDER CREDIT AND SEMESTER S\/STEM FOR AFFILIATED COLLEGES
IMPLEMENTED WITH EFFECT FROM ?OI() -I I ACADEMIC \/EAR
1.0 Title of tlre prosrantnte

This DEGREE shalr be cailed MASTER oF COMMERCE (M.com.).
2.0 Eligibilitl, 1o,' admission

Any candidate ra'ho Jras passed B.Com or BBA (earlier BBS) degree of Uni'ersiry of c.alicLrr
or B'com' BBA or BBM or BBS degree of any otlrer University or Ir.rstitute i, an, stale
recognized by UGC or AICTE with a nrininrunr of 45% n,arks is eligible fbr ad,issi.n. oBC.
and SC/ST'studenrs are erigible for relaxation as per University rurles

3.0 Duration of the progralxnte

The dr-rration of'the M.Cont programme of studi, is two year.s divided into four sentesters.
4.0 Mediurrr of Instruction

The nrediurr of instruction and exarninarion shall be English.

5.0 Subr.iecrs of stLrdy

The sub.iects of study leading to the award of M.Com shall conrprise the followin-e coLrrses:
5.1 Sernester One

MC2C6 International Busi ness

Advanced corporate Accounting

IT applications in Conrnterce

Operations Researclr

/

Business Envirorunent

MCIC2

Mc-tc:

Organizatiorral theorl, and Behavior

5.2 Senrester Two

MCICl

Quantitative 1'echniques

Accounting for Managerial Decisions

Management Infbrnration SvsGmsMClC4

MC2CI O Strategic Managentent

MC IC5

MC2C7

MC2C8

M.C2C9
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5.4 Semester Four

MC4E OI

Elective Paper II

Elective Paper III

Elective Paper IV

Pro.ject R.po,rina V;uo W.,"e

6.0 Attendance

A candidate shall attend aminimum of 75%oof the numberof classes actuall,v held foreacl-r of
the courses in a semester to be eligible for appearing for exarnination in that course. If the
candidate has shortage of attendance in an-y course in any semester, he or she shall not be
allowed to appear for anv examination in that semester. However. the Universitl, nra1,
condone up to I 0% of shortage if the candidate applies for it as laid down in ljnii,ersit,v
procedures and if the vice Chancellor is satisfied with tlre reasons cited b' tlie candidate for
his absence in classes.

7.0 Schedule and Hours of Lecture

7.1 DLrration of the semester

Each senrester shall consist of l6 weeks of stLrdy. T!:is does not include the time used 1.or

conducting University examinations.

5.3 Semester Three

MC3C I I Financial Managentent

MC3CI2 r\s)sd'rull tnsulo(]otogy Ior L ommerce

-

Income ta^ l

ffi
,rA .rrtrr* ,

fbunh senrester also)

MCJCI3

MC3CI4

MC4EO2
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8.0 lnterr-ral Assessment

All courses except pro.lect work sliall have intental assessment.

8.1 lnternal Assessnlent Marks

As per comnlon regulations for CSS for PG

8.2 lnternal assessnrent components

As per common regulation for CSS for PC

9.0 External Examination: As pel conlmon regulations for CSS fbr PG

10.0 Project Work

l0.lDuring the third and fourth sentesters each student shall do a pro.iect for a business

organization under the guridance of a faculty member.

10.2 The pro.iect can be done individurally or in groups of two students. But the pro.iect report

slrould be differerrt for each of the students. That is. one stLldent ma)/ study a problenr irl the

filancial nranagement area and another may study a problern in the marketing management

area etc. of the same firnr if two stLldents in a college are doing pro.iect work for the satne

firm. In no case, the pro.iect reports of two students shall be identjcal.

10.3 The candidate shall prepare at least two copies of the repoft: one copy for submission to

the Department and one copy for tlie student which he/she has to bring with him/her at dre

time of viva voce. More copies may be prepared if the orgarrization or the guide or both ask

fbr one copy each.

10.4 The report shatl be printed (or neatly typed) and bound (pref'erably spiral bound) u'ith

not less than 50 A'4 size. double spaced, pages.

10.5 The project report slroLrld be subrnitted to the Head, Departnlent of Comnrerce of the

College where he/she is doing M.Com at least, one month before the last working daY si ,h.

fourth semester.

10.6 Structure of the rePort

Title page

Certificate from the organization (for l-raving dole the pro.iect work)

Certificate from guide

Acknowledgements

Contents

Chapter l: Iltroduction (Signiflcance of tlre sturdy. Research problenl.

objectives of the stLldy. Research nlethodologv etc.)

Review of literature

* 

chaPterrl:
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Chapter III:

Chapter IV:

Chapter V:

Organizati on profl IeiConceptual Franre work
Data Anal,vsis

Summary. Findings and Recontnrendations.
Appendi'x: Questionnaire. specimen copies of fbrnls. other e.xhibits etc.
Bibliography: Books..iournal artjcle.s etc. used fbr the pro.iect w.ork.

10.7 Pro.ject work shall have the following srages

tr Project proposal presentation

tr Field work and analysis of data

D Report writing

tr Draft pro.iect report presentation and discussion
tr Final pro.iect report submission

I0.8 Duration of pro.iect work

TIre duration for pro-iect work is 3 weeks. This tinre is to be used for data collection. The
work may be started in the third semester and final pro.iect report shall be submitted to the
Head of the Department in the fourth semesreras is specified in Section 10.5.
l0'9 A certificate showillg the duration of the pro.iect work shall be obtained from the
organization for which the pro.iect work was dore and it slrall be included in the pro.iect
report' If the pro'iect was not done for any organi zatiotl. then a certificate fionr the g,ide
stating the reasons for not doing the projecr fbr any identified organization.
l0' 10 Evaluation o1'pro.iect report: As per comnlon regulations fbr CSS for pG
I I.0 Viva Voce

1l'lAttheendoffourthsetuester,eachcanclidateshailatte.dacomprehensivevivavoce.

I I'2 The viva board shall have at Ieast two menrbers: one externar and one internar. The
external examiner(s) shall be appointed by the Universitl,. The inrernal examiner shall be the
Head' Departnrent of Conrmerce of the college ora faculty menrber nonrinated by hirr orher
fiom the Departntent of Contmerce.

I2.0 Schenre of Instruction and Examination

I2.I Semester One

Course Code Course Title Hours

Theor,v

Hours

Practice

Total

Hours

Total

credits
MCICI Business eruirorurrent 80 20 r00 4



12.2 Semester Two
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MC 1C2 Quantitati ve Techniques 80 20 r00 4

MC]C3 Accounting for Managerial

Decisions

80 20 r00 4

MC IC4 Management lnformation

Systems

80 20 100 4

MCIC5 Organisational theory and

Behaviour

80 20 r00 4

Total in a semester 400 100 s00 20

Course Code Course Title Hours

Theory

Hours

Practice

Total

Hours

Total

Credits

MC2C6 International Business 80 20 100 4

MC2C7 Advar-rced Corporate

Accounting

80 20 r00 4

MC2C8 IT Applications in

conlnlerce

80 20 r00 4

MC2C9 Operations Research 80 20 r00 4

MC2CIO Strategic Management 80 20 100 4

Total in a semester 400 r00 500 20

12.3 Semester Three

Course Code Course Title Hours

Tlreory

Hours

Practice

Total

Hours

Total Credits

MC3CI I Financial Management 80 20 100 4
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MC3CI4

Research M.rtrodology

for Commerce

80 20 r00

rrruonte I ax Law and

Practice
80 20 r00

,rrovanced cost

Accounting
80 20 r00

D- ,lEUr l(epon 80 20 r00
I otal rn a senlester 400 I00 s00 16

12.4 Semester Four

Course Code Course Title Hours

Theory

Hours

Practice

Total

Hours

Total

4

4

MC4EOI E,ICCTIVC I 80 20 r00
MC4EO2

MC4EO3

Mc4E04

C,IECIIVC II 80 20 r00
ctectrve III 80 20 r00 4
t,tectrve IV 80 20 r00 4

6

2

MC4P

Regular

(a/ rroJect Repon

(b) Viva Voce

80 20 r00

r otal 400 r00 500 24
Crand Total r 600 400 2000 80

Note: Practice of 20

firms. do and present

I 3.0 Functionai Electives

l3.l Electives in the following optional areas can
a) Financial Management

b) Marketing Management

c) Foreign Trade

I 3.2 Financial Managenrent

hours for eaclr course is for the students to
assignment etc.

be chosen b),the students

prepare for seminar. visit

COURSE CODE

9'

4

4

4



MC4E(FM)l Financial Markets and lnstitutions

MC4E(FM)2 Security Analysis And Portfolio Managenrent

MC4E(FM)3 Strategic Financial Management

MC4E(FM)4 Financial Derivatives

)-
-frr -+-

1 i.3 Marketing Managen'rent

I3.4 FOREIGN TRADE

14.0 Choosing Optional for specialization

Each candidate shall choose atl areaas given in section l3 above and the choice shall be tlnal'

This choice should be clearly nrentioned in tfte application filled up lbr registration o1'tlre

fi rst semester exam i nations.

l4.l Changing option after completing the course

1

{

COURSE CODE NAME

MC4E(MM)l Advertising and Sales Management

MC4E(MM)2 Cotrsunrer Behavior

MC4E(MM)3 Retail Managenrent

MC4E(MM)4 Services Marketing

COURSE CODE NAME

MC4E(FT) I INTERNATIONAL FINANCE

MC4E(FT) 2 FOREIGN TRADE MANAGEMENT

MC4E(FT)3 FOREIGN TRADE POLICY AND PROCEDURES

MC4E(FT)4 INTERNATIONAL MARKETING AND LOCISTICS

MANAGEMENT
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option change will be allowed after the conrpletion of the r\4.com programme. that is afterappli'ipg for or appearing for all the foLrr semester exa,rinations. onry on canceration of theprevious choice of the optional area.

14'2ln that case' marks of the previous option will not be retained. original niark lists of theprevlous optional papers shall be subnritted to the Controiler of Exami,ations arong with theapplication for registration fbr examinations under the new opt,on.

I4'3 After applying for or appearing for s.rch examinations under the new option. new markIists shall be issr-red with the marks scored in the examinations in the courses under the newoption or if the student fails to appear fbr examinations under the new option. his or herabsence will be ntentioned in the mark list.

14.4 Option change after applying for degree cerrificate

:H:j::nge 
slrall not be allowed once a studenr appries for provisionar or originar degree

14'5 In case a college wants to change its optio,a r area.it srrail cornprete the process ofapproval of option change before admission to M.Conr of that academic year starts. That is.option available in a college shall not be changed after admission to M.com of the year isconlpleted.

l4'6 Notwithstanding anything stated in these regurations. a student is aru,ays free to cancerhis or her registration for M'com with a given option and register for it with a diffe.entoption' That is' if a student has already registered for M.com with Financiar Maragemenl. heor she can cancel that registration and register afresh for M.Conr *ir,r",rrlther option ar.ngwith M'com regular candidates of that year. on canceilation. he or she has to write a, trrefour semester exantinations afresh.

I 5 Ranks

Ra,ks shall be awarded in each area of specialization. That is. there shal be one set of ranksfor financial management area' another set fbr Marketing Management Area and a third set ofranks for Foreign Trade Area.

16. Application of the coilmon regr-rlation for CSS pG
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In all other nlatters where tlris regulation is silent tlre provisions of the con'r11rort regulation fbr

PG Progrant under CSS of the Universit), to be irnplenrented u,ith effecr fi-onr 2010-11

academic year is applicable.

Note: This set of regulations supersedes all the earlier M.Conr regularions and this ser of
schenre. syllabi and regulations shall be in lbrce fi'onr the 2010-ll M.Corr adnrissions in

colleges. Universit-v resen/es the right to anrend these schernes. regulations and s),llahi fi-o1r

time to time r.l,ithout prior notice to any.
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UNIVERSITY OF CALICUT
M.Com SYllabus (CSS)

Semester: III

MC3CI I FINANCIAL MANAGEMENT

Oh.iectives:
. To ctc:cluaint the sltuJenls u'ilh the htt'sic' anulyticul tec'hnicluc's uru)

nlctho,d,tri../inancictlnlanagemenlof.businessorgun'isulion'.s.
. Trl provid'e lhe sludents lhe expo.ture to certain udt,anced unalytical

techn-iclutesthtttareused./brtaking./inancialpoli.cydeci.sions.l

Modulel:FoundationsofFinancelGoalsandfunctionsofflnarrce_Legal.
Operating and Tax environnrent for finalcial decisions - Sources of short tern:t

finance- Sources of long tenn finance- retained ean'rings - colTlnlon stock arid right

issues - nDRs and GDR-s - lont term deb_t- - preferred stock - convertible securities -

warrantsandexclrangeables-ECBs-FCCBs-Leasefinance.
16 hours

Modulell:WorkingCapitalManagement:Workingcapital
and cycle - Working"oapital managen'Ient strategy - Estinration

Managenrent of casli ani nrarketabie securities - Matlrematical a

for rvorking capital decisions' 
20 hours

Module lll budgeting: Cost of capital: concepts atrd

rnetlrods of ng ttthniq'es and their applicatiotl- capital

b,dgeti,g d pital budgeting decisions under risk a.d

uncenaintl,tatisticaldecisiontheory. l6 lrours

Module l\/: Capital structure: Operating and financial

it',"ori.r- EISIT- EPS analysis- capital structure decision

structure - determinants of capital structure'

Mbdule V: Dividend policy: Mechanics and practices of d.ividend paynrerrl- factors

affecting dividend policy- legal franrework of payment of dividend - dividerid tl'reo;ies

- i.r.rniinonts of aiviaend policy and some case studies'

Hours: 80

Core readings

Credits: 4

levera-ue- caPital structure
making - oPtinral caPital

l6 hours

l2 lrours
)

(T'lreorY 60%- Problerns 40%)

1. Solonran- Ez.ra. Theory o1'Financial Management' colur.nbia Press (Latest Edition)'

?. Janres C. Va, Horne.'Financial ManagerrrJnt and Policy' Prentice Hall .1'l'dia

(Latest Edition).
3. weston J. Fred and Brigl]am. Eugne F' Managerial Finance' Dr-'-den Press (l-atest

Edition).
4. Prasanna Chandra. Firrancial Managenrent- Tata McGraw Hill (Latest Edition)'
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5. Khan. I\4.Y. and P.K..lairr. Financial Managenrertt. Tata McGrara,Hill (Latest

Edition).
6. pandey,. lt\4. Financial Managenrent. D;lhi. Vikas Publishing House (Latest Edition).

7. t{avi I\4. Kislrore. Finarrcial Managenrent.l'axnrann (Latest Edition).

8. BrigSanr. Ehrhavdt. Financial Managenrent. Cengage Learning India Private Ltd.

Nerv Delhi - I 10092 (Latest Edition)-
Additional readings

l. Ross S.A.. R.W. Westerfield and J. .laff'e. Corporate Finance. Ir4cGraw FIill lLatest

Edition).
2. Anderson- Sweenel,and Willianrs. An Introduction to Managenient Science- Cengage

Learning Irrdia Priyate Ltd. New Delhi -- I 10092 (Latest Edition).
j. Brighani and Houston. Fundantentals o1'l-inarrcial Mana-9enrent. Cengage Learning

lndia Private Ltd. New Delhi - I 10092 (Latest Edition)'

4. Brealey R.A. arrd S.C. Myers. Principles o1'Corporate Finance. McGraw Hill- i[,atest

Editiorr ).

Sudliirbhat. Financial Managenrent. Excel Books (Latest Edition)-

Damodarap. A.'-Corporate Finance: Tlreory and Practice"..lohn Wiley & Sons (l-atest

Edition ).

Current Readings
Finance lndia
Applied Finance. ICFA
Joumal of Finance

.lournal of Financial Economics
Chartered Financial AnalYst
Financial Dailies

-5.

6.



I\4ODEL QUESTION PAPER

MC3CI I FINANCIAL MANAGEMENT
Maximunl: 36 weights

PART A
Answer all questior-rs

Time: Three hours

Firnr A
Firm B

Each question carries one weight

l. What do voLr lllean by Wealtli nlaxintisation ob'lective?

7. Define Financial Managenlenl''

i. What do )'ou lllean b1' r'r'atered capital?

4. Define Tinre Valr-re olnlotleY'

5. Explain the terrn script dividend'

6. Diitinguish between risk and uncertainty''
(6x1--6 weights)

PART B

nswer anY six questions

Each question carries three u'eights'

l. Distinguish betu'een operating leverage and financial leverage'

8. Explain the term weighted average cost of capital'

9:. E*irui, tlre f'actors determining optimum capital structure'

]0.Describetlreroleoffinar-rcialmanagerincotporateorgarrization.
I 1. Explain the dividend irrelevance theory'

iZ. e*pf uin the N4iller Orr model of cash nlanagenlent'

13. A.raclrine will .orinr.l00.000 and will provide annual net cash inflow of Rs'30'000

for six years. rn. 
"ost 

of capital is l5 per cent' calcurlate the nracltine's net presenl

value ar.rd the irrternal rate of-return' Should the nlachine be purchased?

14. B.Das Co. lras i..t* f'ast grorvi,g fi.lt and has been earning ver)/ high returrn otl tts

investment in the past. Because of tlre availabiliti' of lrighly profitable inrresttrent

inrernalll,. rlie conrpan-u- has b..n foltowing a pollcy of retaining 70 percent of

earningsandpaying30percentof.earnings"asdividends.The:",]]li,],hasnou'
grown matured unaio., not have.r;t';h piofitat'tt internal opportunities to reitrrrest

its earnings. But it does ,.,o, *ur-,,',o [..riut. fi'orn its past dividend policy on tlre

ground that investors lrave u..n u..uriomed to it and arry change ma)' not be welconle

by then-r. rr1. .o,,punr,. thus. invests retained earnings irr the short-ternl governnlent

securities. ls tlre cornpan)/.iustified in following the current dir,iderrd policy? Cit,e

reasons to sLlpport )/our answer' (6x3=18 rveights)

PART C

Attsrl'er any two questions

Each qr-restion carries six weights'

i 5. Discurss the factors deter.rrini',g trre u.rkirrg capitar r-equirenre,ts of a nranurfactLrrirrg

oroanisation"
16. Tr.r'o firms A and B lrarre the fbtlowing infbrmatiotl:

Fixed costs
(Rs.in lakh)

900
375

Sales

(Rs.in Iaklt)
1.800
1.500

Variable costs
(Rs.in lakh)

450
750
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you are requrired to calculate 1a) profit to sales ratio. (b) break-even poirrt. and (c)tlre

degree of operatir.rg leverage fbr both flrrrts.
Comment on the positions of the fims.,lf sales increase b1,20 percent u,hat slrall be

tlie irnpact on the profitability of the two l'irnrs?

1 7. A conipany has Rs.4 per vear carrying cost on each unit of inventory. an annual usage

of 50-000 units and an ordering cost of Rs.l00 per order. Calcr-rlate the econotnic

order qurantit),. What shall be the total annual cost of EOQ? If a cluantitv discottnl ol'

Re 0.25 per unit is offered to the company wlren it purchases in lots o1' 1.000 Lrnits-

should the discor.urt be accepted.

(6x2=12 weights;
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Hours: 80

UNTVERSITY OF CALICUT
M.Com S1'llabus (CSS)

Semester: lll

MC3CI2RESEARCI-IMETHODOLOG\/FORCOMMERCE
Credits: 4

Ob.iectives:
. 'l-o trnder.;tcilttl the proc'cs,t of doing re.seurc'h urtcl il's itttporlunc'e

. T' uc,qtrire rcrlyired.ykill,s to undertake re.s'eurc'h pro.iect's ct'\ (t pLtt'l rt/'tha

c'urricttIum urtd to 'soIt'e l'su':'incs:'s prttblents'

Module I: Research - meaning and definition - objectives - significance - 0/pes of research -
rretlrodolog)/ - research nletlrodology - research process - hurdles faced by researchers'

I 0 hotrrs

Module II: Fornrr-rlation apd Planning of researclt - selection of problenr - setting o1-

ob.iectiyes - 111,potliesis - nreasurenrent of variables - research designs 1br descriptive'

analytical- e,rpirical. and experirrrental research - sanrpli,g designs-
I 5 hourrs

Module III: Data collection - prinrary data - rrretlrods arrd techniques of collecting prinrarl'

dara - secondary dara- ntethods and techniques - interview's - sur\/e-v-s - cellsLls and sarllple

sLrr\/evs - editing - classification and codificatiorr of data - Llse ol conlputer packages in

classitlcation and tabulation of data. 
l5 hours

N4odule IV: Data analysis - qr-ralitative data analysis - descriptive quantitatiVe data analvsis -
tests of measurement and qr-ralit1, - Statistical,tools fbr anall'sis and testirrg of significance -
para,etric and Non-paran-retric tests - Ir4ultivariate analvsis- Hypotlresis testing - use o1'

slatistical softr.r,are in data anall,sis _ interpretatiorr _ techniques _ precalltlonshours

Module IV: Writing and presenting tl-re report - planning report u'riting - reporl ru'iting stl'les

and formats - footnotes and bibliograpl',i''- pr.s.,rtatioll - report generatioll and presentatiorl

using comPuter Packages.
I 5 hours

Core Readings

l. c.R.Kothari. Research Methodology: Methods and Teclrniques. Latest edition' New

Age lnten-rational Publilshers. New Delhi'

2. O.R. Krishna sw.ami. Methodology of researclr in social sciences- Latest edition'

Himalava Publishing House' Mumbai' ,...
3. S.N.Murthy&u. Bhi.ianna. Business Research Methods. Latest edition Excel Books.

New Delhi
4. Mathew David&Carole D Sutton. Social Research: Latest edition. The Basics' Sage

Publ i lcations. New Del hi'

5. Bill Taylor& others. Research Methodology: A Guide for Researchers ip

. Management&Social Sciences. Latest edition. Prentice Hall of tndia-

6. William G. Ziknrund. Business Research Methods. Latest edition. Thomson

fl'/
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1. A.iai S Gaur and Sanja_r, S Gaur. Statistical Methods for l'ractice and Research. Latest

edition, Response Books. Nera' Delhr.
8. Kultar Singh: Quantitative Social Research Metlrods- Latest edition, Response

Books. Ner.r Dellri
9. Donald R.Cooper and Pamela S. Schindler: Business Researclt Methods.

Latest edition. lru,in McGrara,-hil I Intemational Editions. Neu, Delhi.
9. Dipak Kumar Bhattacharl,ya. Research Methodologl,. Latest edition. Excel Books.

New Dellii.
Additional Readings

1. John Adams. Haf\z T.A. Khan Robert Raeside. David white: Researcli

Metftods for Graduate Business and Social Science Studerrts. Iatest editjon. Response

Books. Nerv Delhi.
2. Wilkinson T.S. and Bhandarkar P.L.: Methodology and Techniques of Social

Research. Hinralaya.
3. Ii4iclrael V.P.. Researclr Methodology irr Managernent. lalest edition. Hirlalaya.
4. R. Paneerselvan: Research Metliodology, latest edition. Prentice-Hall of lndia.

5. Teresa Braunick & others. Business Research Methods. latest edition. .laico

Publishing House. Delhi.
6. .Tanres Latin. .1. Douglas Carroll and Paul E.Green. Analyzing Multivariate Data-

latest edition. Cengage Learning India Private Lirnited. Nera' Delhi.
7. Neresh K. Mallrotra: Marketing research. latest edition. Pearson Edr-rcation.

8. Ra.ieev Divekar. Deshpande. Londhe. Pradnya Cliitrao (201 I ): Myths and Realities

India Advantage. Symbiosis lnstitute of Managernent Studies (SIMS). Pune

Current Readings
Finance lndia
Behavioural Finance. ICFA
Irrdiarr .lournal of Commerce
Management Accountant
.lourrnal of Financial Research



MODEL QUESTION PAPER

MC3CI2 RESEARCI] METHODOLOGY FOR COMMERCE

Time: Tlrree lrours Maximunr: 36 weights

PART A
Answer all questions

Eaclr question carries one weight

18. What is the principle of deductibilitl"T
'19. Define 'applied researclr'

20. What is a pop-uP surveY?

21. Define researclr design.

22. What is Wilcoxon Rank Sum Test?

23. What is DelPhi Tecl'rnique?

PART B

Answer anY six questions

Each qurestion carries tl'rree weights.

24. What is TAT? State the conditions for its sLlccess'

25. State tl.re essentials of a good qr-restiortnaire'

26. Describe the utilitl' and linritation of a case studii method'

27. Describe the technique of defining a researclr problerrr.

(6x1=6 weights)

28. Explairr Factor Anali'5i5.

29. Explain hypothesis testing.
j0. Do you think ethics are imponant for the conduct of research? Substantiate your

answer,
3l . Explain the basic strLlcture of a research report'

(6x3:18 weights)

PART C

Answer anY two questlol'ls

Each question carries six weights.

32. Fra6e a qLresrio;yraire designed to collect information about the buying habits of

dresses and dress nlaterials of people in your locality'

-33. Draw sanrpling desigrr for a study of nrarketing of industrial prodr"rcts. Also explain

the samplirlg techniqLre to be adopted in such a study''

34. Wlrat are the rour.., of secondarl'data? How will you evaluate secondarl data'l

De,elop a research design to assess the market potential for tr'vo seat cars in Kerala'

(6x2=12 weights)
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UNIVERSITY OF CALICUT
M.Com SYllabus (CSS)
' Semester: III

MC3CI3 INCOME TAX LAW AND PRACTICE

Hours: 80 Credits: 4

Course objectives:
. To enable students to understand conrputation of taxable inconle of various entities

. To acquaint the students with tlre concepts oltax administration. tax planning and tax

managen'lent

Module I: Computation of Taxable Income: An overview of different heads of

income- clurbbing of incomes arrd aggregatiorr of incomes- set ofF ard camy fbrward

of losses - Incoptes exen'rpt from tax - Agricr-rltural Income - Dedurctions fl'onr gross

total inconte - Rebate and Relief - conrputation of total Income.

25 hours

Module ll: Assessment of Various Entities: Assessment of Individuals- conrptrtation

of taxable inconre and tax liability of individr-rals - Assessment ol' Firnls and AOPs-

pFAS and PFAOP- Coniputation of Book Profit - Remuneration to parttters -

Computation of tax liabilitY.
20 hours

Module III: Assessment of companies: Special provisions applicable to assessnrent

of total income of conrpanies - MAT - Taxation of distributed profits - conrpulation

of tax liabilitY' 
15 hours

Module IV: Income Tax administration: Income Tax authorities - powers -
functiops - Procedure for Assessntent - Filing of returns - PAN- Difl'erent 11'pes of

assessments' 
I o hours

Module V: Tax planning and management: 'fax planning concepts - Tax evasion -

Tax avoidance - Tax management - To* planning in relation to rrarious heads of

income and specific managernent decisiorls - Direct Tax Code - An introductiotl to

DTC- salient features of DTC.
10 hours

(40 % TlreorY - 60% Problems)

Core Readings:
l. Vinod K. Singhania and Kapil Sirrghania. Direct Tares: Lan' and Pr:actice- Tarman

Publications (P) Ltd.. Latest edition.
2, Mehrotra I-1.C. ancl Go5,31 S.P. Inconre iax Lar.r, artd Practice. Sahity'a Bhavan

Publicatiorrs. Agra. Latest edition.

3. Gaur Vp and Narang DB. Incorne'fax Lau,and Practice. Kalyani Publications- Latesl

edition.
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4. Manoharan T.N.: Incorrre Tax Lau,& Practice, Snow \\/hite. Ir4unrbai. Latest edition'

5. Income Tax Act l96l amended up to date and Finar,ce Act of the relevant year'

Additional readings:
l. E.A. Srinivas. Corpirute Tat Planning' Tata McGraw Hill'

2. Vinod K. Singha,ia-T,x,rr,nn's Direc't Tcue.s Planningund Alanogemenl"

4. v.s. Sundaranr. ('ontntcnturie.s rsn lhc Ltttt, tf'lnc'ontc- Tux itt lndiq. Lau'Purblishers'

Al lahabad. Latest edition.
5. A.c. Sanrpathl),engar. Latt,of lnc'rtnte T',ux-Bl'rarat Publishing House' Allahabad'

6. Bhagwati Prasad. iirect Tuxes Lctv,.t Prac'lic'c. Wishwa Prakashalt.

Current readings:
Jaxman. The Tux ttt'tcl ('orpot'Lttc lav'Weekly'
Chartered Accountant
Chartered Secretary

Management Accountant

MODEL QUESTION PAPER

MC3CI3 INCOME TAX LAW AND PRACTICE

Tirrie: Three hours Maximunr: 36 weights

PART A
Answer all questions

Each question carries one weight

l. What is best.iudgenlent assessment?

2. What do )'lou lllean by 'aggregation of inconre'?

3. Define Direct Tax Code'

4. What do )/ou mean by Tax under tonnage tax system?

5. Differentiate between Tax planrring and Tax managenlent?

6.WhatisBookProfitirrrelatior]lotheassessnlentoffirrr-rs?
(6 X l= 6weights)

PART B
Atrswer anY six questions

Each question carries tluee weights

7. Explain tlre provisio,rs got,erning the set off and carry forward of losses?

g. State the functions of virious authorities envisaged in the lnconre Tax Lau''

9. Explain the rrrain poipts of tax planling in respect of emploi'ee s renluneration ft'ottr

the enlPloYee's Point of view?

r0. Mr. A. arr ernpl;y;;. ir*ist',.s the l'ollowing particulars for the Previous Year ending

3l-3-2011.
a) Salary inconle as compLlted for the year l3'20'000

b) Arrears of Salart' received dr-rring tlre year

(not irrcluded iri tlie above) 50'000

c) Assesstrtent Income of Financial Year
2009- I 0 2,40,000

You are requested 10 comptrte relief under Section 89 of t|e Inconle Tax Act

1961. in terrlls of tax PaYable
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I l. Fortlre Assessnrent Year 201l-T2- the Gross l'otal Irrcortre of I\4r' X was

Rs.6.50.000 which includes long ternr capital gain of Rs.45.000 and short ternr

capital gain of Rs. l0-000. The Gross total inconre also includes interest fl'onr

banks Rs. 14.000. Mr. X l.ras invested in PPF Rs. 72.000 and also paid a rrredical

insurance prenrium of Rs. 12.500. Mr. X also contributed Rs.75.000 to ptrblic

cl-raritable trusr and Rs. 22.000 to State Governntent for pronrotion of Family

Planning. compute the Total Income a and Tax thereon of N4r. X u'l.to is 70 years

old as on 3l-3-201 l.

12. Mr. Z is tlre Kartha of an HUF. He furnished the followillg infornration about his

familf income for the year ended 3l'' March 20.l I '

i) lncome from family business 4'00'000

ii) lncorre from salary- as a manager of a con'lpany 3.00.000

iii) Directors fees received by Kartha fronr personal 20-000

efibrts

iv) Annual rent of let out house of tlie fanrily 60.000

r') lnterest on bank dePosit 24'000

vi) Fanrily share of profit fronr an AOP 50'000

vii) Long term capital gains 28'000

viii) Municipal Tax paid for let out house (10% of M.V) 5.000

ix) lnterest on loan taken to repair the house 40'000

x) Lif'e insurance premiunr paid for the members of the

familY l5-000

Compute the total income of family. A member of the family is

disabled and the family spent Rs. 24,000 for his treatment.

13. The business income of a firm before a charging the following is Rs. 6,60'000

i) Remuner-ation to Working pafiner as per deed 3,60'000

ii) Brought forward business loss 4'50'000

iii) Unabiorbed capital expenditure on Scientific research 90.000

iv) Unabsorbed depreciation 1,50'000

Conrpute the total income of the firnl.
14. AB Ltd. Is a domestic company is w'hich public are substantially interested. The

following are the particulars of incon're in respect of the Previous Year 2010-l I -

i) protrts of business after deduction of donations to approved Charitable

Irrstitution Rs. 3.60,000

ii)
i ii)
iv)
v)
vi)
vii)
viii)

Donations to charitable institution
Interest on Government Securities
Short tenl capital gains

Long term capital gains

Dividend from a fbreign comPany

Dividend from Indian comPany

Book Profit U/S I l5-.lB

Rs.60.000
Rs. 40,000
Rs.30,000
Rs.66.000
Rs.20.000
Rs.26.000

Rs. 16.00,000

During the Financial Year 2010-l l. the company deposited Rs, 38'000 in

lndustrial Finance Coqporatiorr. Tlre company distributed a dividend of Rs

2.00.000 on l2-10-2010. Comprrte the net liabilitv of the compan\/ for the

Assessnrettt Year 201 l-12
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15. Ir4iss l{ani has derived the follorving inconte from various operations (relating tcr

plantations and estates oivned b)'her) durine' the year ended 3l-3-201 l'
i; l,.,"on',. f}om sale of Latex processed f}om rubber plarlts. Rs' 6'00'00Ct

iil Incorre ft'onr sale of Coffee grown and Curred Rs' 2'00'000

iii) Inconre frolr sale of Colfee grown cured. roasted and gror-tnded Rs. -5.00-000

irj l,.,co,r,e fl-om sale of Tea gro\ /11 and manufactured Rs' 7-50-000

"j l,-,.o,.,.,. fr.onr saplings and seedling gro\ /n in nurserv Rs. 1.60.000

\ror-r are requrired to compute the blrsiness il'tconle and agricurltural itlconre fbr

the 'AY 2011-12' 
(6 X 3: l8r'r'eights)

PART C
Answer any two questlolls

Each question carries six weights

16. Discr-rss briefly the provisions of Income Tax Act regarding deduction to be

made while computing tl-re lotal income of an assessee?

17. The following is the piofit and loss alcof the Re,athy Sugar Mills Ltd.'- an

Indian Companl,in which the public are substantially interested. forlhe year

I

Ended 31't March 2011.

To Manufacturing Expenses 8.85.295

To Excise DutY 1.07.500

By Sales 17-61-300

By Rent fronr Agriculturral
Lands

To Salaries and wages 1.20-495 Bv Revenlte fronr Fisheries

To Establishnrent cltarges 50.150 By' Sale proceeds of Cane

To General clrarges 13.750 By Transf'er Fees

To Director's fees 1.750 By Profit on Sale ol'Motor

To Interest on De['rentures 25-000

To Managing Director's
Rentuneration 4l -000

To Depreciation 69-000

To Cultivation Expenses 4,57.500

To Taxation Reserye 25.000

To Net profit 5.78-095
23.14.535

e50

3.700
6.07.055

300
r.230

23.74.535

compute the total income of the company and net tax liabiliti'

for the A.y. 201 I - l2 after takiirg the following i,formation into consideratio,'

i) Sales included cost of cane Rs.6'12,000 on accoLrnt of cane produced and

consumed in tlre factory. the average market price of such cane being Rs'

6.7s-000
ii)ThernotorsoldduringtlreyearRs.3.230waspurclrasedirrthepastfbrRS.

I 7.000, The depreciation claimed in respect thereof in past assessment

being Rs. I5.000
iii) General charges include (a) Rs- 750 legal expenses incured in defending a

suit regardin!'tne Companies title to cerlain agricultural lands. and (b) Rs'

9.000 [aia tJa Directoi for a trip to Hawaii to study modern nrethods of

confecti onerY manufacture'

iv) Depreciation in respect of all assets has been agreed at Rs' 50'000

v) The conrpan)/ has paid advance tax of Rs' I '20'000'
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18. Mr, Green. Mrs. Creen and theirson N4r. Brolr'tt tbnred a partnership. I\4iss White.

;-rir-ror-daurghter o1'Mr. Green was also adnritted to the paltnership as partner in profits onlr'.

Duringtheyear20l0-ll.thefirmnradeaprofitofRs. l.T5.000afterchargingthefollor.r'in-s
expenses.

i) Rs. 50.000 interest on loan taken from lr4rs. Green at the rate of 20ohp.a. (the anlount

*,as advanced or-rt of monev gifted b1' lrer father)

ii) Rent paid to N4r. Brown Rs. 6.000 p'nt.

iii) BonLrs to four partners Rs. 25.000 eaclr

iv) Salary to Mr:. Green (the only working parlner) Rs. 10-000 p.m.

v) Donation to a fanrous church of the localitl' Rs. 10,000

Miss White is a dancer. During the 1'931 slre got Rs' l'40'000 fronl various dance

programmes. She also won a lottery of Rs. 5.00.000 durrilg the year'

Mrs. Grees 11 13q,yer and her inconre fbrnl profession during the ysal atrounted to Rs.

1.00.000 after expenses Rs. 20.000
Durring the vear Mr. Green paid insurance prenriurn Rs. 80.000 (Rs. 20.000 each fbr the

t'aniill,members). He had a shon tenx capital gain of Rs. 1.00.000 during the year.

Conrpute total incorrre of the fimr and the partners for the AY 2011-12
(2 X 6: l2weights)
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UNIVERSITY OF CALICUT
M.Com Syllabus (CSS)

Semester: ltl
MC3C14 ADVANCED COST ACCOUNTING

Hours: 80 Credits: 4

Ob.iective:
o To equip the students for designlng and ln-rplententing cost control- cost reduction

programnle and differellt cost svstems

. To provide adequate knowledge ol1 cost accountlng practices.

Module I Strategic Cost and Managemettt Accottnting

Lttroduction: Deflnition of strategic management accout'tting -Emergence of Strategic Cost

Accounting -Business environrnental Analysis-Competitor Analysis-Strategic Managenrent

of Cost Analysis-Differerrr Techniques of Strategic Managenlent AccoLrrrting-Balance Score

Card-Target Costing -KAIZEN Costing-Life Cl,sls Costing-Theorl'of Constraints-

Benchmarking-Act i vi ty Based M anagem ent-'l IT

I0 Hor-rrs

Module 2 Activitl, Based Cosr Mauagenrent-ABC Meaning-definition-cost ob.iects and cost

clrivers-Stages in ABC-Benefits -Traditional absorption costing and ABC-Steps in the

l,stallation of ABC sysrem-LIse of ABC in decision making-Business application of ABM-

Benefits of ABM-ABC V/s ABM-Value Added V/S Non Value added'

?0 Hours

Module 3 Target Costing and Life Cycle Costing-Steps in Target Costing-Value Anall'sis V/s

Value Engineerilg-lssges analysed in VA and VE-Cost Reduction aspects(Theoratical

perspectiie) -KAiZEN Costing-Target cost detemrinants-role of Cost Accountants-Product

Life Cycle -Phases-features-stages and inrportance-.llT objectives-JIT Benefits-..

10 Hours

Module 4 Value Chain Anah'sis
Actii,ity Classification-Fornrs of Competitive Advantage-steps irr VCA-lnternal Cost

Anali,sis-Vertical Linkage Analysis-Core Competencies Analysis-Role of Managenrent

Accountants in VCA-frCn V/S Traditional Accounting System- Approach for Assessing

C'orlpetitive Advaritage. 
10 Hor-rrs

.Moclule 5 process Costipg-lntroduction-Factois of process costing-Job V/S Pr:ocess costlllg-

process Losses and Gains-Valuatiorr of work-in Progress (Equivalent Production)- Steps ill

Valuation of Equrir,,alerrt Urlits-.loint Prodr-rcts-and C0-products-Accounting fbr Joirrt

Products-By-prodr-rcts-Accountilg for by products- Methods of Splittilg of 'loint Products

and by products -ReVerse cost nrethods-inter-process profits.

30 Hours

Core Readings
l. Ravi M. Kishore : .

Taxnrann. New Delhi.
Advanced Cost Accounting and Cost Systems

2. N.K. Prasad: Principles and Practice of cost Accounting. Bool<

Calcurtta

Syndicate Pvt. Ltd.
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3. Prof. Subhas.laqtap: Practice in Advanced. costins and N4anagenlent.

Accounting Niraii Prakashan. Pune

4. N4alz- Curry.: Cost Accounting - Tarapon'r'alla.

5. Horngreen C.T.: Cost Accouniing, Management Emphasis. Prentice Hall of hidia Pi't' Ltd'

New Delhi.
6. S.p. lyengar : Cost Accounting Principles and Practjce.surltan Chand and Sons' Neu' Delhi

7. Ravi N4. Kislrore : Student's GLride to Cost Accor-rntirlg Taxurann. New Delhi

Bar,reer.jee. Cosr Accor-lnting-TheoD, & Practice. Prentice Hall o1- India- N. Delhi'

Lal Jawahar.: Cost Accounting. Tata McGraw l-lill . New Delhi.

Reeve. James. M.: Readings aird Issues in Cost I\4arragement, South western College

Publishing,USA.
Additional Readings
8. M.N. Arora : Cost Accounting Principles and practice

Vikas Publishing House Pvt. Ltd,. New Delhi'

9. S.N. Maheshwari: Cost Accaur-rting Theorl' and Problems

Mittal Shree Mahvir Book Dept. New Delhi'

10. B.s. Khanna : cost Accounting Principles and Practice.

1 l. V.K. Sexena : Cost Accountant Text book. Sultan Chand and Sons. New Delhi'

12. ICWA Publicatiorr : l) Introductiori of Costing S1'stenr

2)]nr,errtor),Control.3)GettingReadyforMaintenanceofCostRecords.
4) Activity Based Costing.
13. Cost Accounting - Bhatta HSM.Himalaya publication

14. Cost Accounting - Prabhu Dev ' Himala)'a Publication

15. Advanced Cost Accounting - Made Gowda.Hirnalaya pu6llcation

l6.Aclvanced Management Aciounting- .f awaharlal. S.Chand Co. New Delhi

Current Readings
Chartered Accountant - ICA of India New Delhi'

Management Accountant - ICWA of hidia

.lournal of Cost Management
Website : \\'\\ \\ -t-ttyicia'ai.c'0t.tt

Time: 3 Hours
weights

MODEL QUESTION PAPER

MC3C I 4 ADVANCED COST ACCOUNTING

PART A
(Answer all questions. Eaclt question canies I weight)

Maximuni: 36

1. Define strateglc Management Accounting'

2. What is cost driver?

3. What is KAIZEN Cost?

4. What is abnormal gain process costing?

5. What is ActivitY based Costing?

6. What is value chain analYsis?

(6 X l:6 weights)

PART B
(Answer any six questions. Each question carries three weights)

7 . Explain the steps in applying ABC in a manufacturing company'

8. Describe the benefits of life cycle costinS.v



Jtr s'|l ,

9. What are the uses of ABM?

l0.DistinguishJlTmanufacturingandtraditionalmanufacturing.
11. s. Chand and Company a leading publisher publishes two versions of a text book' one is

paperbackandtheotherishardbound.Managementisconsideringpublishingonlythe
higherqualitybook.ThefirmassignsitsRs.5,O0,o0oofoverheadtothetwotypesofbooks'
The overhead is composed of Rs.2,oo,oooof utilities and Rs.3,oo,ooO of quality control

inspector's salaries. Some additional data follows:
Paper back Hard bound

Revenues Rs' l 6'00'000 14'00'000

Direct costs 12'50'000 6'00'000

Production (Units) 5'00'000 3'50'000

Maclrirre hours 42'500 7'500

2,500 12.500Inspections 
t that should be allocated to each type of rext

ype of overhead COST-

allocate overlread in the past' Slrould the

? Explain wh1'62112oement was considerirlg

12. MST Ltd has collected the following data for its two activities. lt calculates activitli cost

dri

arch. 2009' The

following consumption of cost 9rivqlq.was 
rePoneo' , = ,,r. ,,, ,- ^.,^-^ ,

rrrntion of cost drtvers was

Product Kilowatt hours Quality Inspections

M
S

T

10.000
20,000
15.000

3.500
1 500

3.000

Required:
l. compute the cost allocated to each product fromeaclr activitl"

2. Calcurlate tl-re cost ol' unused capacity for eachactiVity.

3. Discuss the factors tlre nranagement considers in cltoosing a capacity level to

conrpute the budgeted flxed overhead cost ratel

13. Product X is obtaiped afier it is processed through three distinct processes' The follori'ing

ilable fbr thi tlon

500 r-rnits @Rs.a per Lrrrrt \^'ere lreads are absort-red as

percentage of direct wages.' 
The actLlal out put atrd normal loss of the cttrre SSCS AIC .-

I

A etivitv Cost Drii,er Capacity Cost

Pow'er

Quality Inspections

Kilowatt hours

Nuniber of
insnections

Rs.2.00,000
Rs.3,00.000

cost information is a\'41!3!.!Sje.1 ra
Process(Rs )Par-ticulars Total

Rs.

Materials
Direct wages
D-^.1,,^+inn f\.rarlrpadq

5.625
7.330
7 330

2.600

':_:o

2,000
,.:_:o

.025

.400

Normal loss on Value of scraP Per unit' Rs. 
iOLrtput

Llnlts



2

4

5

Process I

Process II
Process III

t0%
20%
25%

There is no stock fbr working progress in any process. Show the three process accounts

14. Tra,o products P and Q are obtained in a crude form and require further processing at a

cosr Rs.5 for P apd Rs.4 for Q per urnit before sale. Assuming a net nlargin of 25ok on cost.

their sale prices are fixed at Rs.13.75 and Rs.8.75 per urrit respectively. Durring the period- tlre

joint cost was Rs.88.000 arrd the outputs were : P - 8.000 urnits- Q - 6-000 units'

Ascertain the.loint cost per unit.
(6 X 3: 18 weights)

PART C

(Answer any two questions. Each question carries six weights.)

15. Explain various techniques of Strategic Managentent Accounting.

16. A |onrpany nrakes three main products using broadly the same production n'retlrods and

ecluipurent fbr each product. A conventional product costing system is used at present.

althourgh a6 activity,based costing system is being considered. Details of the three prodttcts

for a typical period are:

Direct labour costs Rs. 6 per hour and production overheads are absorbed on machine hour

basis. The rate for the period is Rs.28 per machine hour.

Further analysis shows that the total of production overheads can be divided as follows:
%

450
340
270

Cost relating to set ups

Cost relatilrg to machinery
Cost relating to materials
Cost relating to inspection

Total production overhead

The following activity volunres are associated

35

20
l5
30
100

with the product line for the period as whole.

Total activities for the period areactrvrtres Ior
No. of set ups No. movement of

Materials
No. of inspections

Product P

Product Q
Product R

75

115

480

12

2t
87

r50
r80
670

670 120 I 000

Required:
!. Calculate the cost per unit >r each product using conventional metl'lods

2. Calcr-rlate the cosr per unit for each product using Activity Based Costirrg.
' 3. Commend on the reasons fbranl,differerrces in the caLlse in the two costillg

nrethods.
17. The follorving data relates to Process Q.

. I I Opening Work-in progress 4000 units

.qVOegree of Conrpletion: Material (lO0%) Rs 24000
'y Labour (60%) Rs 14400

Hours per unit Materials per

unit
Volume units

Labour hours Machine hours Rs,

Product
Product
Product

P

a
R

.50
L50
r.00

1.50

1.00

3.00

20
12

25

150
r 250
7.000
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Overhead (60%) Rs 7200

2)Received dr-rrin-s the rlronth of April 2010 from process P 40000urnit at Rs

3 j E*p.,,s"s incr-rried in process Q d-ufng the month

Mateiial Rs 79000. Labour Rs 138230 and Overhead 69120

4) Closing W.l.P 3000 Units

O.gr.. oicompletion: Material 100% Labour and Overhead 50oh

17r000

5) Units ScraPPed 4000

6) Nonnal\]

e

use

tent 2) Statemerrt of cost per equivalent iu-tits

er Accout-tts necessary
(2X 6: l2 weights)
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()r,erhead (60%) Rs 7200

2)Received dr.rring the nronth of April 2010 fi-om process P 40000urnit at Rs 171000

-i1 Expenses itlcurred in process Q during tlre month

Mareiial Rs 79000. Labour Rs 138230 and Overl'read 69120

4) Closing W.l.P 3000 Units

Degree oicompletioir: Marerial 1oo% Labour and overhead 50oh

-5) Llnits ScrapPed 4000

le

LISC

rrent 2) Statement of cost per equiYalent units

lrer Accoullts necessar)'
(2 X 6: l2 r'r'eights)
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Iilective Finance

I.INIVERSITY OF CALICI.]T
N{.C-om Syllabus (CSS)

Senrester: IV

N4 C4E( FM )0 r F'r NAN CIA LMARK E'r AN D I N S'l-ll' U'f I ON sj

llours:80 Credits: 4

Module I: Financial Markets- Nature. Furrctiorts- Mone-v N4zrrket - Organization.
instruntcnts- lurnctiorrilrg and its regLrlation- Capital Markets- ;rrintarr ettrd seci.rnclarr

nrarkets and their or-ganizatiort- Role of SEBI- Financial S),stent ancl [:.cottonric

det'eloPntent' 
12 h.urr.s

Module ll: lntercst rate- Deterrrinatior-r. maturit\. and strurcture of interest rate- lernr
slructltre ol'irrterest rate- flnancial repression and interesl rate- the ),ield curve.

I f hoLrrs

ir4odule lll: Irirrancial Internrediation- Depositarl,iristitutions- C'onrntercial Banks and

inclustrial llnance- Bank credit- S/orking capital and banli fiurds- Ternr lendin-u-

Developing a credit infornration systenr- perfonnance o1'Indian Banking and re:gular

aspects of banking

20 hours

N4odule IV: Mutural [:urrds- t-l]'l and privale sector nrLttual tirrrds- NBFCs incltrding

chit iunds- ltrrrctioning and regurlator)'aspects- lnsurance- t-ife ancl nott lil'e irtsurancc

con'tpanies- regr.rlatorl lranre u,ork- pensiott tirnds- organization atrd u'orkittg.
( l6 hours)

Modurle V: Constructirln and usqs of flow ol'lund malrix - strp'rpl-r' atrd dcrttttttcl lirt'

lunds - sectoral and irrtersectclral 1lou,s- Forei-gn capital as a s()Lrrce of flrtartce- rolc oi-

fbreign capital irr Indian Finarrcial Systern- Regulatorl, li'ante ivttrk atttcl NItl
investntents.

(20 hoLrrs)

Corc lleadings
l. Klran. M. \'.: Indian Financial S)'stenl. Tata McGraw- New Delhi. (Latc'st edition)

2. Bhole. L.M.and.litendra Mahakr-rd. Financial Institutiot'ts and Markets. Tata IvlcCrau IIill.
New Delhi. (Latest edition).
S.Fabozzi and Modigliani Capital Markets: Institutions attd Instruntents. I.)rcntice- Iiall ot'

lrrdia. Nerv Delhi. (Latest editlort)
4. Dcsai. V: Indiau Irirrarrcial S;'slenr and L)evelopn'tent- [-lintall'a Ptrblishing I-lolt-sc- ([-alcst

ed it ion ).

-5. Khan. M. Y.: Finarrcial Services.'['ata N4cGraw'. Neu'Delhi- (l.atcst edition)

6. V.A. Ayadharri. Marketing 6l'Financ:ial Sen'ices- Hintalal'zts Publishers. (L-atcst eclitiorr ).

l\,1 Lrrr bai .

7. Punithavatlrv Paricli'rn- [rilrarrcial Serviccs artcl Markets- Vil<as Purb]icatiorls. Nc-it Dcihi.
( Latcst edition ).
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8. (iunrsanrl, S.- Financial Marliets and lirstiuticins. l-ata McCirau,Hill L:.dLrcation Private

l-inrited. Ner.r Delhi. (Latest c'dition).

Additional Readings
l. I:rasen and Rosc.: Finarrcial lnstitutiorts and I\4arkcts in a Changing \\rorld- Btrsiness

P u ['rl i oart i ons I nc. ]-exas. ( Latest ed it i on )

l. Dietrich-.1.K: Financial Services & Financial Institurtiolrs. Prs'tttice Hall. Neu'.let'ser-

(l,atest edition).
j. Prasad. K: Deyelopntent ol'lndia's Finarrcial S;-sterr- Sarrrp & Sorrs. (Latest edition;.
.1. N,larshall and Bar-rsal: Finarrcial Enginecring. A Conrplete Ciuide to Financial InnoYatiott.

Prentice FIall o1'lndia. Neu' Delhi. (l,atcst editi<-rn)

5. 1'ripathr. Firiancial Instrunrents and Scrvices. Pt'entice Hall of India. Neu'Delhi. ([.atcst

ec'lition )

6. B5att- R.S.: Financial System for Ecoltonric Developn'tent. Sage Publications- Neri'' Dc!hi-

(l.atest edition).

(--urrent Readings:
.lournal of Finarrce
Applied Finance. ICFA
Finance India
.lournal of Firrancial Economics
Chartered Firrancial Analvst

MC4E(FM)02

Hours: 80

T] N I VERSIT\/'OF CALI CI.IT
M.Com 51'llabus (CSS)

Senrester: IV
SECI..IRITY ANAL\/SIS AND PORTFOLIO MANAGEMENT

Modurle l: Security,-Securitl, Anall,sis and Portfblio Mana-uement

invcslntent prOceSS - inveStnlettl envirclnlllent - COnCeptS of returtr and

return arrd risk - investntent alternatives and their evaluatiotl -.

pr()ccss.

Credits: 4

an overvieu The
risk - rtteasuretttcnt ol'
portf'olio nlanasentent

I J lrours

M6dule Il: N4ethodolog)' of corrductirrg Securitv Anall'sis- Fundanrental Arralrsis- EIC

Fr.arle'g,ork- [:crrrr6rlic analy,sis- Ecolrclnric, fitrecasting- lndustry Analvsis- Conlpanr

Alalr.sis- Teclrpical Anal1,5i5- Tools arrd teclirriques o1"l'eclrnical analvsis- Dow theorr- F:liot

\\iltve theory- Technical indicators ancl nratlrerlatical indicators relatin-Q to securitt'- techttical

ipclicators relatipg tg nrarket - Randonr w'alk theory - Eflicient nrarket hypothesis - Tests of
clitl'er.e6r fbrnts g1'ntarket efliciencl,- Belravior-rral flnance - Heurristic drivetr biases Irranle

dependence - Entotional and social influences - Market inefJlciencr'.
I 5 hourrs
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l\4odule III: ValLration atrd nranagenrent o1'secut-ities - Bond valualion - Bond retunrs ancl

r-isks - Bond price chanpes ureasuring bond price volatilitr,- concept ol durzrtion - boncl

-r'ields - nteasitring l,ields -- Y'fM - Bond strategieS and ntana-ueptent - Borrd in,,unizati.n -
Interest rate S\\iAPS - BLrilding a Bond portfolicl - Equitl r,'aluation - presenl i,alue. PiE
Ilatio and capitai nrarket theor'1'ap;rt'oacltes - equitl,'returns and risks - Dii,idend cliscounl
rlodels - rlLrltiple gro\^,th nrodel - capital asset pricing rlodel - anall,sing ancl selectin{-l
slocl(s - gr.ridelines fbr equit;,, investnrent.

I 8 hoLrrs

ModLrle IV: Portfolio Theorr'- Markowitz niodel - nreasuring portfblio retLrnrs arrd rislis -
[:llrcient porttblios - Optinral portfirlios - Sirrgle Irrdex arrd Mr-rlti-index models - ('apital

Market Theory'- Capital Asset Pricing N4odel (CAPN4) - Capital Market Line (CMI-1 -
Sccuritv Market Line (SMI.-) - Arbitragc Pricing Theory and MLrlti fhctor nroclels - Artificial
NeLrral Netu,orks - Fuzzy theon, - Behaviot-tr nrodels.

20 hor-rls

ModLrle V: N4easr-rring I)orrlolio Perlorrlance - Measurres of'portlblio perlblrrancc
Dollar/RLrpee u,eislrted retunrs - Tirre-weighted returns - Risk ad.jursted nreasLrres o1'

perfbrnrarrce - Reward-to-Variability' nreasure,- Reward-to-Volatilitl, nreasure - Sharpe arrd

Ilel'nor measures - nreasuring diversification-.f ensen's Difl'erential I{eturn Measures.
I 5 hor-rrs

(60'Zo Theo\'- 40oh Problenrs)

Core Readings
l. [ruller& Farrel: Modern Investnrent & Securrity Anali,5is- McGrara,Hill. Internationa]

Edition. (Latest edition).
2. Sharpe. Alexander and Bailer,: Investrnents. Prentice Flallof India Private Linrited. Nera,

Delhi. (Latest edition).
3. Strong. Robert. A: Portfolio Managenrent l-larrdbook...laico Publishing [Jousc. Delhi.

(Latest edition).
4..lones P. Charles- Inr,'estnrerrts: Analvsis and Managenrent..lclhrr Wile1,'&Sons. INC. (Latest

edition )

5. Bhalla. V.K: lrrvestlrent Managemerrt. S. Charrd & Sons- Neu Dellri. (Latest Edition).
6. Avadhani. V.A: Securitv Anali,sis & Portlblio Managerrent.. Hinralay'a Publishing

[']ourse- ( Latest edition).
7. Iteilly'and Bror.i,tr. Investnrent Analvsis and Portfblio Managen]ent. Cengage Learning

Irrdia Private Ltd. New Delhi. (Latest Edition).
8. Prasanna Chandra. Investnrent Ar-ralysis and Portfolio Managenrent. Tata McCrara Hill

Edurcatiorr Private Linrited. (Latest edition).

Additional Readings
l.llerberl. B. Mavo. Arr Introduction to Investments. Cengage Lean-ring India ['rivate L-tc].

Nerv Delhi - I 10092 (Latest Editiort).
2. ('crlran-Zirrbzrg & Zeikel: Irrvestnrent Anal-v-sis & Portfolio Mana:rctleltt- Prenlice FIall

( l.atest Eciition).
i. Frarrcis..lack C'lark: lnvestnrent Analysis & Managentent. McGrara'llill. lnternational
Etlition. ( I-atest Ed ition).
4..lordan & Fisher: Secr,n'ity, Anal-v"sis & l']ortfblio Managenrent.. Prentice Hall lnclia Neir

Dclhi. ( Latest eclitiorr ).

-5. Singh. Preeti: Investnrent Analvsis- Hinrala_'-a Purblishin-q House. (L.atesl edition).
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6. Kevin. S: Securitl,Ar-ralysis &Porrfblio*4dirxgenrent. Prentice Hall o1'lndiu Nera Delhi.
(1.-atest Edition).
7. I{ama,suntham & Madlrumati lnvestmcnl l\4anagentent and Portfolio N4anagentent.

Pearson- New Delhi. (Latest Edition).
8. Punitavatlrli pap6'un.. Security Anall,sis and Porrlblio N4arragerlerlt. Vikas. l.atest

Edition
Currcnt Readings
Applied Finance. ICFA
Behavioural Finance. ICFA
.lournal of Portfblio Managentent
.[ounral of Financial Econonrics
.lournal of Finarrce
Irir.rarrce lndia
I ndlan .lournal ol' ('ottinterce

MODET- QUESTION PAPER

MC4E(FM)02 SECURITY ANA[,YSIS AND PORTFOLIO MANACEMENT

'f inre: 'fhree lrours I\4axinrum: 36 weights

PARI'A
Ansrver all questiorrs

Eaclt qurestiort carries one tveight

l. What do \'oLl nrean by security analysis?

?. Define real return.
i. What is duratiorr?
4. Defrrre Beta.

-5. Explain artificial neural netrvorks.
6. What is Global tlinintttnr variance portfolio?

(6x l:6 weights)
PARI'B

Answer anv six questions

Each questiotr carries three weiglrts.

7. "No investnrent is risk tree." Conrnrent.

8. Show hor.l,rhc- Markowitz Efhcierrt Frontier is r,rseful in portfolio decision trtakin-u.

9. Criticall"v- evaluate the 'P/E Approach' to equitl'r,aluatiotr.
10. 'Naive diversif rcatiou does not result in risk reductiott'. Discuss.

I l. What role cloes diversification play in the Slrarpe and Treynor ltteasLrres of portfblio
perl ornrance'.)

12. Erplain rhe t1,pe of tests that are conrnronly enrployed to verif)i the weak fbrnr o1'

effi cient nrarket lrypothesis.
If the risk-fiee retunl is 8%, expected retLrrn on BSE index is20o/o and standard

deviation o1'ntarket return is l0%. holl,u,ould )/ou constrLrct an efl'iciettt portfolio to
produce a260/o expected return and wltat u,ould be its risl<'l

Stocl< .X and Y ltave producecl the lbllora'ing retLrrrts:

r3.
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Year x Y

20r0 16% lgo

201 r 240h 11%

Wliat is the Portfblio risk of a ponfolio made up o1'80%, X artd 20Yo Y?
(6x3:J8 weights)

PART'C
Answer any two quesliolls

Each question carries sir rueights.

15. Conrpare and contrast Markor.vitz portlblio theorv and Capital Market Theorl'.

16. Conrpare and contrast lrundanlental Anall'5i5 with Technical Analt'sis'

17. Optirla ou,r'ls a portlblio of trvo securrities with the lbllorvine expected relLrrlls-

standard deviat ions and rveights:

Securritv Expected return Standard deviation Weight

I'londa 28% 12or'o 60%

Baiai 249/o 18% 40%

What are tlre 6axintunt and ntinimunr porllblio standard derriations fbr varying levels

of correlatiorr between the two securities?
(6x2: I 2 weights)
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U NI VEIISIT\/ oF CALI CTIT
M.Com Syllabus (CSS)

. Semcster: I\/ Semester

N'lC4E(FM)03 Strategic Financial Management

Hours:80 Credits: 4

Module l: Financial goals and stratcgl,- sharelrolder value creation (SCV)- I\4alket

Values Added lMVA)- Market- to- Book r,'alLre (M/BV)- Econontic Valr.re Added

(llVA)- Managerial implications ol'slrareholder- Value creation

Modurle II: Firrancial strategl, for.rpirol slr'Lrcture: Leverage et}'ect 
"1r'o'lit"rln",O.,r'Risk- Capital- Structurre planningarrd polici,- I'-inancial options and r,'alLte of the flrnr-

Dividend policy and value of the flmr.
20 hourrs

Modurle III:Investrlent strategy- Techniques of investnrent apprarsal under nsk arrcl

unceftaint),- Risk Adiusted net present value- Risk ad.iusted intemal rate of retLn'n-

Capital rationirrg- Decision tree- Approach for investnlent decisiorrs- Everluralion o1-

lease Vs Borrowing decisiorr.
16 hours

Modr-rle IV: Merger strateg)/ - Theories of nrerger- Florizontal anci Conglc)nlerate
Mergers- N4ergers- Merger procedure- Valuation of flrm- Firrancial inrpact oinrerser-
Merge arrd dilution eff'ect on Earnings pcr share- Merger and dilution efl'ect on

bursiness control.
l6 hours

Modr-rle V: Take over strategy- 1'-v"pes o,1'T'akeovers- Negotiated and Hostile bids-
l'akeover procedure- Takeover defences- Takeoi,er regulations of SEBI- Distress
restructuring strateg-v- sell ofl.s- Spin- OfI's- leveraged buyouts.

I 6 hours

Core Readings
l. Vanhorne..lanres C: Financial Managerrent & Policy. Pearson. New Delhi. (Latest

edition ).

2. Briglranr & Ehrhardt: Financial Managerrent. l'lrclmson lndia. (Latc'st edition ).

3. Cllrandra. Prasana: Financial Managenrent.'lata McGrau,Hill. Nevr Delhi- (l-ertest

editiorr).
4. Khan. M.Y. & .lain. P.K: Financial Managenrent. Tata McGrau, Hill. Neu,Delhi. (Latest
ed ition ).
,5. I)ander'- l.M: Financial Managerrent. Vikas Purbrlishing House. Ner.i Delhi. (Latest
edition),

Additional Readings
l. Ciitman. I..1.: Principles o1'Managerial [;inarrce. Harper and Row. (Latest edition)
2. [-lanrpton.: Firtancial Decision Makirrg. Concepts. Problems and Cases. Prenticc'Hal] o1'

India. New Delhi. (Latest edition).
3. Rrcale-y and Mevers.: Principles Corporate ['rnance
'l'ata i\4cGrau, Ilill. Neu, Delhi- (l-atest edition)



..- JlA-
I

4' Keou'n- Martin- Pettv and Scott.lr.. Finalrcial Managentenr & Applicatiorrs.. prentice Hall
o1- India. New Delhi. (Laresr edirion)
-5- Ravi. M. Kishore. Financial Managenrent. Taxnran. New Delhi. (Larest edition).
6. ShiVa Ranru- S.- Corporate Growth throLrgh Mergers & AcqLrisirions. Response BooJis.
([-atest edition).
7' Khandau'alla- PN- lnnovative Corporate Turnarounds. Sage Publications. (Latesr ediriorr).
8' Robicheck- A- alld Mvers. S.. Optinral Financing Decisions. Prentice Hall Inc.. lLate.sr
edition).
9. Weslon.lF- Chung KS & Hnag SE.- Mersers. Restructr_rrirrg& Clorporate Control. prenlice
llall. ( Latesr edirion).

Current Readings
Financial Risk Managellent. ICFA

. Applied Finance. ICFA
.lournal of' Financial Econonrics
.lourrral of Financial Eneineerins
.lournal of Finance
lt4anagentent Accotrntant
Firrance lndia
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MODEL OUESTION PAPER

MC4E(FM)03 STRATEGIc FINANCIAL MANAGEMEN'I'

Time: Three lrours Maximum: 36 weights

PART A
Answer all questiorrs

Eaclr qr-restion camies orre weight

18. What do 1'out ntean by shareholders lrealth?

19. Define caPital rationing'

20. Defirie economic value of a firm")

Zi.p.fin.acc1-risition.Horn'doesitdifferfl'orlrtakeover?
22. What is merger?

23. Defrne risk. Hou it is r.neasurred?

14.
t5.

26.
27.

28.
29

30.

31.

(6 x I :6 weights )

PART B
Answer anY six questiolls

Eaclr questiotr carries three weigltts

..No investnrent is risk tiee"'Conlntent'
-,The concept of finance has changed antl keeps on changirrg along u'ith the evolution

of the content of f-rnance aS a managenlellt activit)"" Elaborate this statenrent'

Det]ne strategic control. Explain the inlportant stlategic financial control'

What is strategic aItia,ce? \irhut rr. t5e reasons for Lrsing strategic alliance?

Discuss the irrrportant steps to he tirllor'r'ed in takeover'

Disti ngui sh between nlergers ar-rd accl ur i siti ons'

A conrpan,'' earns Rs.10;rer sfiare at an'internal rate of l5ok' The firn-r has a policl of

pa5,irrg 4oo/oofits earnings as diVidend. If the required rate of retllrn is l0%'

Determine t5e price of tli sSare undera) Walters.rodel' b) Gordor-rs model

Explain the concepts of lrorizoltlal. r''ertical and conglomerate nlerger with examples'

(6x3= 1 8 weights)

PAR-I C
Answcr anr- two questions

Each question carries six u'eights'

32. Explain the position of M-M on the issue of an optirrlltnr capital strltcture' iglroring

the corporate inconre taxes. LIse an illurStratiOn tO shou'how lrt'rtrle-nrade leverage by

ap itrdiviclr,ral ini,estor-can replicate the sanre risk and return as provided b,t'tlte

Ievered ftrttr.
33. Compan-r,X proposes to replace its gld arld absolr-rte nlachine tu'o niodels of

i) one autonratic machirle int'olving an initial capital oLltla,v of Rs'5'00'000'

-he annual operating costs (.)1'this-nrodel is Rs.1.50.000. 1-he salYage t'alrte

at the end of its lif-e ut'51'enis is Rs'20'000'

ii) One semi autonratic ,',',i,cl-,i,',e itr'.1'it-tg an initial capital cost .l
l{s.3.00.000. The annual opcraling cost is Rs'2-10'000' the sah'age \alue

at tlle end of its 5 1'ears is Rs' l 0'000'

The cor,rpanlr'5 "ot' 
o1'capital is 14"h

Which alternative is to be preltrred'? lsnore tax'
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i4. The chief'execr.rtire ol'a corrpan), thinl's that slrareholders alra'avs look 1or tire
earnings per share. Therefbre. he consider-s nraxir-nisation of the earninss per sJiare as

his conrpan.r''s ob.jective. His corrpan)/'s current net prollts are Rs.80 laklr and EPS is
Rs.4. The cLrrrent marl<et price is Rs.42. He wants to br-ry another'firnt u,hich has

current inconre of Rs.15.75 lakh. EPS of Rs.10.50 arrd the nrarl<et price per share o1'

Rs.85.
What is the nrarinrunr exchange ratio r,r,hich tlre chief erecutive shor-rld ofI'er so tlrar
he coLrld keep EPS at tlre cLrrrent level? l1'the chief'erecutive bol'1'1'v11,q firrrds at l-i
percent rate of interest and bu-\,s-out another corrpan)' [r-r,pa1,ing cash . hou,ntuclr
shor-rld he offbr to nrairrtain his EPS? Assunre a tax rate to 52 percer-rt.

(6x2=12 weights)

\
\
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UNI\/EIISIl-Y OF CALICUT
M.Com St'llabus (CSS)

Serlrester: IV
MC4E(FM)04 FINANCIAL DERI\/ATIVES

I-lours: 80
Credits: 4

N4oclule l: Introdr.rctiott Financial Derivativcs- N4eaning ancl need- Crou'tlr 61- flpalcial

c.leri'ati,es in I,dia- Derivatiye ntarltets- Exchange tradecl finarrcial derivatives irr lndia -

participants- firnctiorrs- types of derivatiVes- fbrra'ards- futLrres- optiorr swaps- The regr-rlatorl

liarler.r'ork of derivatives trading iri India' 
I (r .ours

Ivl0clule ll: Features ot'futures- Difl'erence between forwards and futures- {'tnatlcial lirtttre:s-

Trading- Currencl, tirtures- lnterest rate futures- pricing of fLrture contracts- Valr're al risk

(VaR) - Hedging strategies- Hedging witlr stock ipdex futures- T1'pes of urembers and

rnargining system in India- Futures tradirrg on BSE & NSE

20 horrrs

Moclr-rle III: Options ntarket- MeaninQ - Ireed- Optiorrs Vs firtures- Option terniittologl'-

fundantental option Strategies - lvpeS oi'options contracts- call- Options- pllt optrorls- trading

strategies irrvoiving optiois- basicoption positions- ntargins- options on slock irldices- optiorr

nrarkets in India on NSE and BSE.
I 6 lror-rrs

MpdLrle IV: Option pricipg- lntrinsic value and tinre value- pricing at expiration- factors

al)'ecting optiorls pricing- Put- call parity pricing relationship- pricing models- introduction to

Binonrial Optiol- Prici69 nrodel- Black Sclioles optiorr pricilg rr,odel.
l6 hoLrrs

Ivlocir-rle V: Su,aps- rleaning- overview- the structutre of swaps- lnteresl rate swaps- Sr'r'ap

deri1,atives -Folvard S*aps and Sw'aptiorrs Cancelable and Extendable Sra aps

Nongeneric Su,aps - cLlrrency swaps- pricilg atld yaluation of Swaps - econonric functions of

s\ ,ap transacttotts.

l2 lroLrr's

(Only theory - No problems expected)

Core Readings:
l. Johnson. R Staf1brd. lntrodurction to Derit,atives: Options. Futures. and Su'aps-

Oxlord University' Press- (Latest edition)-

2. I--lurll .lohn C. "Options. Futures ar-rd Other Derivatives". Pearson Edurcatiorts

Purblishers. Neu' Delhi. (Latest edition).
3. Kurlar S.S.S. Financial Derivatives. PHI Learrting Private Linlited. (Latest edition).

4. Red Head. Financial Derivatives: An Introduction to Futures. Fona'ard. Options"

Prentice Hallof India. (Latest edition).
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5. Dubof-sk-v. David A. and Tlromas \ /. Miller..lr.. Derivatives: Valuation and Risli

Managerrrent. Oxfbld Universit), Press. (Latest edition).
6. Volrra & Baghi. Futures and Options. l'ata McGrau,-Hill PLrblishing Conrpanl,[-tc1..

(l-atest edition ).

7. SLrnil K. Pararnresr.l,aran. "Futures Marl<ets: Theorv and Practice" Tata-McGravr-llill
Publishing Conrparry Ltd.. (Latest edition).

8. Somarratlran T.V. . Delivatives.'fata McGrarv-Hill Purblishirrg Conrpan-) Ltd.. (Larest
edition ).

Additional Readings:
l. Hurll .lohn C- lrrtrodr-rction to Fulures and Options Markets. Prerrtice-Hall. (Latest

ed itio n ).
l. Kolh- Roberr \\/- Futures. Options and Swaps. Blackwell. (Latest lldition).
i. Swain. Edr.r,ard.l. Burilding the Clobal Market: A 4000 Year Historl,of Derivatir,es.

Kluwer Law Intemational. (Latest edition).
4. DLrbof'sl<y. David A.. Options and Firrarrcial Futurres: Valuation and Llses. McGrar.r-

Hi ll. (Latest edition).
5. GLrpta S.C.. Financial Derivatives: Theory. Concepts and Problenrs. Prentice Hallof'

India. ( Latest edition).
6. D.C. Patwari. Financial Futures and Options..laico Publishing House. (Latest edition).
7. NSE ManLral o1'lndian Futures & Options. \i\^jw. Sebi.corl
ti.

(lurrent Readings:
Applied Finance. ICFA
Financial Risk Managenrent. ICFA
.lournal of Firrarrcial Engineeri n-u

.lournal of Futures Markets

.lournal of Finarrce

.lournal ol Portfblio Manaqernent

.lournal of Financial Economics

MODEL QUESTION PAPER
MC4E(FM)04 FINANCIAL DERIVATI\/ES

Tirre: Tlrree hours Maxitrrunt: 36 weiuhts
PART A

Answer all questions

Eaclr clr"restion can'ies one rveight

l. Define Delivatives.
2. Wlrat is a lbrward contract?
3. Wlrat is VaR?
1. What do vou lrean b1 spread prices?

-5. What is nongeneric slvaps'i
6. What is su,aptions'l

(6xl=S r,r,eiqhts)

PART B
Answer any six questions

Each question carries three weights.



_.g{-91 '
COIItlaCtS' j

n pricing.
ck-Scholes N4odel.

r hedge tlie risl< ti[- a portlirlitrl'

ll. write sli\)t-L potcs 61: a)clearirrg [6Ltse- and b)cash settlen"lel'lt'

11. Explzrirr the vttrioLts t1'pes of'rlargitts'

l].Writcul.l()tctrntheer'clllttitlt-tcll.stra;lttlal.ket.
l-1. F-xplain thr, tracling tltecltarrisrrt ol cttn'ct'lCY Swap u'i1lt a suital'rlc eranrplc

1(r >,3= I 8 u'eights )

PAI( I C'

Attsu'cr all\ lwo qtlestlol'ls

iJach qr-restiott citrries sir rveiglrts'

15. Explain the clifl'ere*l t)'pes.ifinancial <Jerivati'es alortg rt'ith tlreir tL:atut'es'

l(r.-.Basic prrrpose o1'stock inder filtr-rres is hedgirlg". critically eYaluate the statenrcrtl'

17. \lilrat is an oplion contract? Explain the cliffbrent classifications oloptiotrs r{itlt

suitable i I I rrstrations.
12 x(r= I 2 u'cighls )



Marketing Elective

Hours: 80

Obiectit,e Enuhle the studcnts'

concepls und lctlesl techniques

UNIVERSITY OF CALICUT
M.Com SYllabus (CSS)

Semester: IV
MC4E(MR)0IADVERTISINGANDSALESMANAGEMENT

--?f-21o

Credits: 4

to det,eloJ't in tlepth understanding o/' lhe moclern

of udt,erti.sing, personal selling und 'salc's'fttrt'e

nlanagcntenl- -:^
Module I: Communication Basics: Role of conrmunicatiot-l- conlmunication process

and flows- Integrated Marketing communication (lMc) - Planning the pronlotiolr

mix: Adverlisin[ - Nature and importance - Advertising and publicit)'- Advertisi.q

Management process. an or.r.,,.*, Detesnining target audience- Adyertising

objectives ald positioping - Advertising budget decisions- Advertising nressaee

decisions- Deteimining idvertising messaq,e - Developing advertising cop)'

Headline ntain copy. lo!o. illustration. appeal. layout - creativit\/ in ad,ertising'

Modulell:MediaPlanningandorganisationofAdvertisingoperations:T'i'pesof
media- Merits and limitations of different nredias- Advertising through internet-

Media selection- Media Scheduling- organisation of advertisirrg operations - ln-

house vs. advertising agency u,-rung...nts - Managing advertising agenc)' relations -
Social and regulatory aspects of adt'ertising - recent developments and issues irl

adverrising.

Module III: Fundamentals of personal selling: Nature and irnportance of selling-

Types of selling - Personal selling, salesmansliip and sales managernent- process of

eff'ective sellingl strategic sales n,inageiment- Ethical and Legal aspects of selling'

Module lV Sales planning and Sales force management: Setting personal

selling ob-iectives- Market analysis and sale forecasting- Sales Budget' Sales teritorY

_Salelsquota-SalesforceManagement_RecruitmentandSelectiorr-trainingand
development- motivating. surpervis*ing and compensating sales persontiel- EValuatiotl

of sales Personnel.

Module v: Advertising Research: Advertising research objectives- Product appeal-

copytestingrr-rethodsund,-,,,.u,.,res-creativestralegyresearclr--Ir4ediaresearc.Irarid
audience nleasLrrerlent- Techrriques of evaluating advertising ettectiveness- Bel'ore

and after test - Measuring price sensitivity- attitude and inrage studies- pre- test

market research.

Core Readings:

l.PrincipleofAdvertisingandlMC_TornDucan_Tatalt4cclau,HillPublishir-rgCo.
Latest editioti.

2. Advertising and Promotion - George E. Belch & Michael A' Belch -Tata McGrar'r'

Hill Publishing Co, Latest edition'

3. Contempor.u.rla*.nising _ \\/illiam F. Arens- Tata McGrarv Hitl PUblishing c'o-

Latest edition'
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4. Advertising Management- Rajeer, Batra. .lohn G. Ml,ers and David A. Aaker- pearson
Educatior-rs. Latest edition.

-5' Advertising and Sales Promotions- S.H.H.Kazhn'ri. Satish K. Batra- Excel Books.
Latest edition.

6- Advertising and Integrated Brand Pronrotions. Thomas C. O' Guinn. Chris T. Aleen.
Riclrard .1. Sernenik- Vikas Publising. Latesr edition.

7. Advertising - Frank Jefliins - Pearson Educations. Latest edition.
8. Advertising Management- .laishri .lethu,aney. Shruti .lain -Oxfbrd University Press.

Latest edition.
9. Advertisir.rg Promotion.and New Media - Marla R. Staffbrd. Ronald .1. Faber -

Prentice-Hall of India. Latest edition.
10. Advertising and the mind of the consumer- Max Sutherland & Aiice K. S),lvester -

Allen & Unu,in. Latest edirion.
I l. Advertising Principles and Practice- Wells. Moriarty. Burnett- Pearson Edr-rcations

Latest edition.
12. P.K.Sahur. K.C.Raut. Salesmanship and Sales nranasenrent. Vikas Publishing Housee.

Delhi. Latest edition.
13. Nair. Baneriee. Agarwal. Sales and Distribution Managemenr- Pragati Prakash.

Meerut. Latest edition.
I4. Virenders Poonia. Advertising Management, gen Next Pr.rblication. Delhi-

Latest edition.
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Marketing Elective
UNIVERSITY OF CALICUT

M.Com SYllabus (CSS)

Semester: IV

MC4E (MR) 02 CONSUMER BEHAvlouR 
Credits: 4

Hours: 80
ob.jectil,c,. To ,/antilicu.ize, ihc c()n1l11et.ce ctnd A4cttlttgenlent sl.w.lcnl,s' ll,i'th tha

ktlt nt' Le d gc o-f L- o rt s tr nt e r B c h ut' r rtu r'

Module I: Consumer Beha'iour: Importance and nature of consunrer beha'iour - T,'pes of

consumers una ,rr.i, ;"1; Appricatio, of consunrer Beha,iour pri.ciples to strategrc

marketing - Role or'.on'rrr.,. b.i.,uriou]''ln"n,u'rtoing - Market sesnlerltatton and consumer

Bel-raviour. . r. .:r--^r. .^narrrrer 
'eeds 

and motivation- Personalit)' ar-rd

Module II: consumer as an indi'idual: consumer nee( 
'on and chan-qe'

Consumer g.L,uu i o ;r] l rr.tro grup.t-, i.r- ConsLrnler percepti on' atti tude formatt

Learning_ corrru.nr, io-a sJ.iar and curtural settr'rgs- Group d,vnamrcs and consu*er

reference graphs- Family. Social "rurJu"J 
con"n'"' deha,iour- the influence of culture on

consumer g.l.,urio,;r- Iirt- cultural u,rJ.ro* cultural consumer anall'sis'

ModuleIII:Consumer.d:.i.ion..makingprocess:Persona]influenceandoplllloll
leadership- Diff'u;l;;, and i,',norution 

";;;1t;'- 
consunrer decision nraki,g process-

conrprehenr,.,. ,rol.l of decision ,',aking process- '-';; 
product purchase and repeal

ourchase' ' ---- a ^-liaotinn: consumer Behaviour applicable to profit

Hn:t.t;:,:"J,:;'^T;,i":*:';:I:*lll'?Ji'[''",!,i:r'- "'i"'i'g 
e'lrrics- consu,rer

movemenr_ Go't.-polic),and.onrunlir'r;;;;;,i;" 
lndian co'Isurller and marketi,g

oPPortunities'

ModuleV:ConsumerResearch:Natureand-importanceof::]]'u*.'attitr"rdes-
Measuremen, or.o;,rumer attitud.r-'n^'i"g "lt 

rt'rut'iii"'*ionul scali'e'- Beha'io.r aud

nrotivationut ,.rJu*', techniques u;;J limitations- M"asuri,rg custJ,rer satisfaction-

Designing aur,o',iir-'ratisfaction-'t,*",'-"'9'unuf 
y'ing siur'\/e)/ restrlts- Measuri.g ser\/rce

quality- 
"*'q'ff- 

u"a SERVPERF techniques'

Core Readings:
1. Hawkirrs. Best and Conel,: Consutrrel s,g]-I2\,liour. Tata McGraw HilI. New Delhi. Latest

edition'
2. Schiff,ra.. L.G. ar-rd Kanuk. L.L.: consumer Beha,iour- pearson Education- New Delhi"

Latest edition. 
^ 

rL^# r aella. consunrer Behaviour- Tata McGraw Hill" Neir

3. Lar-rdon' David L and Bitta Albert I Delia: Consunret

4. P-C'Jain and Monica Bhatt' Consumer behavtour - tt

New Delhi, Latest edition' 
:

5. He'ry nrru.i.-cl,-rrun.,.' Berra'iour and marketirrg action- ce.gage Lear.i,g p'ivate Lrd"'

X.* O"tt',i. Latest editiol-t' 
c,,n1er Reha,ronr, lndia edition' Cengag

6. Blackwerr. rr,,-irriuia. E.gel. consumer Beha,rour, rndia edition' cenirage Lea..ri.g' Neu

Delhi, Latest edition'

7. Dr. S.f-.C,piu u,',J Srn'ri,.a Pal' Consurner Beha'iour' Sr-rlta' Cirand' Ner'r' Delhi' Latest

edition'
4.N4orven.Johr.rC:CorlsumerBelraviour.Macnrillan,NewYorli.Latesteditiorr.
5. Assael, ff , ion-rur,l- g.t-,uuiour';,rl"ftAu'ftlng Action' South lr\/estern'

Ohio. Latest editiott'
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UNIVERSI'TY OF CALICUT
M.Com Syilabus (CSS)

Semester: [V

MC4tr(MR)03 RETATL MANAGEMtrNT

Marketing Elective

Hours: 80

l.

Credits: 4

Module I: Retailing: Definition- importance- characteristics of retail management-Retail industry in India- Trends in reiailing- Emergence of organization of reraili,g-T1.,pes of retail fomats_ franchising in retaiiing

egmentation and Consumer Behaviour:
iteria for effective segmentation_ Dinrensions
ing behavior.- flzp€s of bu1,ln., decisjons_
ur.

nd nature of chamrels_ criteria for selection
venrent- Retail pricing_ f-actors influencing
onlmunjcation Mix_ steps in planning retai)

Module V: Role of IT in retailing: Electroric data exchange- bar coding- RFID(Radio Frequencl',rdenrificarions; - !1..rronic ;r;.,; systems_ web based retairing_shopperrairmenr- IT enabred shopping- enrergingtu.., fro.n Indiarr rerairing

References

2.

Retail Mana-qenrent-,A strategic Approach.g,r,edition b,r, Barry Bernran &.roerR.Evans. pearson Education.v 
I t -

Retail Manaqement. Cheran ba.ia.i. Ra.inish ruri and Nidrriv Srivastar,. oxfbrdUniversity press.

Retail Marketing Management.bl, David Girberr. pearson Educatio,.Marketing Managenrenr. philip (otrer. perso, Edr_rcation.

1
J.

4.

?'



Marketing Elective
UNIVERSITY OF CALICUT

M.Com Syllabus (CSS)

Senrester: IV

MC4E(MR)04 SERVICES MARKETING

Hours: 80 Credits: 4

Module I: Foundations of service marketing: Concept of service- Nature and

classification of service- Characteristics of service- importance of services marketing-

service industry- services marketing triangle- environment for services marketing-

PESTEL frame work

Module [I: Services market segmentation: Target market se]ection- approaches to

target market- positioning and differentiation of services- positionirrg process-

positioning types- positioning n'raps- customer satisfaction and service quality- service

encounter- determinants of service quality- measuring service quality- SERVQUAL

and SERVPERF.

Module III: Services Marketing Mix: Need for expanding marketing mix- service

product- product nrix. branding of services, New service development- service

pricing- distribution of services- promotion - service cotnnrunication mix- sen,ices

strategy and design

Module IV: Applications of service marketing: Marketing of hospitality. Travel

and Tourism, Health care. financial services, IT enabled services, education-

entertainment, transport services. e-services.

Module V: Customer Relationship Marketing in services: Evolution of
relationship marketing- Types of relationship marketing- classic, special- mega. nano

relationships- con'lpouents of buyer seller relationships- methods used to develop

customer relationships- ladder of customer loyalty- customer retention- CRM

strategies.

Core Readings:
l. Zeithaml, Valarie A and Bitner. Mary .lo: Services Marketing, Tata McGraw Hill-

New Delhi, Latest edition.
Z. Woodruffe, Helen: Services Marketing. Macmillan India. New Delhi, (latest edition).

3. Lovelock. Christoplrer H: Managing Services: Marketing Operations and Human

Resources. Prentice Hall. New Jersey' (latest edition).

4. Gilntore. Audrey: Services Marketing and Managen'tent, Response Books, New'Delhi-

Latest edition.
5. Hoffmap: Services Marketing: concepts, strategies and cases. Cengage Learning lndia

Pvt. Ltd, New Delhi, (latest edition).
6. Kadampully: Services Marragement, Pearson Education, New Delhi, (latest edition).

7. Rampal M.K. and Gupta S.L. Service Marketing, Galgotia Publishing Company. Neu'

Delhi. Latest edition.
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8. B. Bala.ii. Services Marketing and [\4anager]rent. S.Chand &Co. Ner.r, Delhi. Larest
edition.

9. C.Bhanacharya. Sen,ice Sector Management. .laico Pr-rbrlishing House. Mumbai.
Latest edition.

10. Adrin Palnter. Principles of Markeirrg. Oxfbr LJniversity Press. Latest edition.
I l. Kristio Andrson and Carol Kerr. Custonrer Relatjonship Managenrent. Tata McGraw

Hill. Neu, Delhi- Latest edition.
12. Haksever. Render, Russell & Murdick: Sen,ice Managenrent and Operations.

Pearson Education, New Delhi, (latest edition).
13. Fitzsimmons and Fitzsimmons Service Management, TMG. Nera,Delhi. (latest

edition).
Additional Readings:

l. Glynn and Barnes, Understanding Services Managernent. PHI. New Delhi, (latest
edition).

2. Srinivasan: Services Marketing- Indian Context. PHl. Nerv Delhi, (latest edition).
3. Bateson, John EG: Managing Sen,ices Marketing, The Dryden Press. LISA.(latest

edition)
4. Das- Ranian: Strategic Management of Services - franrework and cases. Oxford lndia.

(latest edition).
5. Kotler. Keller. Koshy & Jha: Marketing Management. Pearson Education. Nera,Delhi.

(latest edition).
Current Readings:

Journal of Marketing. Indian Management. Decision. Advertisement and Marketing
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UNIVERSITY OF CALICUT
Model Question PaPer

M.COM - ADVERTISING AND SALES MANAGEMENT (CSS)

Maximum. 36 weights

PART A
Answer all questions

Each question carries one weight

Time: Three hours

16. What is coPY

evaluation.

7.
8.
9.

1. Define lMC.
2 Explain the different components of marketing information system'

3. What are the uses of advertising research?

4. Define test marketing.
5. Distinguish between adveftising and publicity'

6. What are the important functions of accounts executive in an Ad. Agency?

PART B

Answer anY Six questions

Each question carries three weights.

Enumerate the essential qualities of a medla plan'

Explain the important steps in advertising research'

What is media scheduling? What are the different methods of media

scheduling?
10. Explain the different steps in personal selling'

11. Define media planning. what'are the different steps in media planning?

12. Explain the concept oI creativity in advertising. How creativity is incorporated in

an advertisement.
13. Discuss the important components of a good sales man compensation plan'

14. Define an advertising agency. what are the important functions of an

advertising agencY?
l5.Explaintheimportantpartsofanadvertisementcopy.

PART C

Answer anY two questions

Each question carries Six weights'
evaluation? Explain the different methods of advertisement copy

17. Prepare a good print adverlisement
hospital using state of art technology

copy for a newly starting multi speciality

starting at Cochin mainly for premium

clients.
18. Define advertising buCget. What are the methods used for preparing an

advertising budget?
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UNIVERSITY OF CALICUT
UNIVERSITY OF CALICUT

Model Question Paper
M.Com - CONSUMER BEHAVIOR (CSS)

Maximum: 36 weightsTime: Three hours 
'ART 

A
Answer all questions

Each question carries one weight
1. Define consumer behaviour.
2. Distinguish between a consumer and a client.
3. What are the functions of a market maven?
4. Define Consumer research.
5. Define perception.
6. What is consumei dissonance?

PART B
Answer any Six questions

Each question carries three weights.

7. Explain the important uses of studying consumer behaviour.
8. What is service quality measurement? How will you measure service quality?
9. Discuss the uses of studying consumer behaviour for a non profit organisation
10. Define culture and explain its components.
1 1. List the important learning theories in consumer behaviour.
12. Discuss the important factors influencing the diffusion innovation process.

13. Explain the role of reference group in buying behaviour.
14. How do you measure the consumer attitude towards a product? What are the

scales used for measuring consumer attitude?
15. Distinguish between attitude and belief.

PART C
Answer any two questions

Each question carries Six weights.
16. Discuss the different factors influencing consumer decision making process.

17. Distinguish between an individual consumer and an organisational consumer
18. Discuss the role of family and life cycle status in consumer decision making

process

v



UNIVERSITY OF CALICUT
Model Question PaPer
RETAIL MANAGEMENT

Tirne: 3 Hours nraximunr: 36 weights

PART A
(Arlswer all questions. Each question carries I lr'eight)

1. What do you mean Shoppertainment?

2. Define Electronic Retailing

3. What do you mean by multi channel retailing?

4. Differentiate a specialty store with a super market.

5. Explain major non store retailing in lndia

6. Describe the term RFID?

(6xl :6 weights).
PART B

(Answer any six questiorrs. Each question carries three weights)

7. Explain the major retailing activities'

8. Evaluate the major variables affecting retail consumer behavior.

9. Explain the process of marketing research in retailing.

10. ldentify the factors influencing store location in retailing.

I I What are tlte methods for setting retail prices in India?

12 Explain the n'ra.ior areas of merchandise planning.

13 Identify the rna.ior use of IT in retailing activities ip India.

14 What are the praior communications Mix Used in retailing?

(6x3 : l8 weights)

PART C

(Answer on1, 1*o questiolls. Each question carries six weights')

i5. Explain the nraior fornrats of Organized retailing India with adequate examples'

l6ldentify the faciors responsible forthe groMh of organized retailing in India- What are

the problems confronted.
17. Analyzethe organizational structure and Human Resource aspects in retailing In lndia.

Ernerging cases in retailing.
(2X6Weightage:12)v
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Model"Quetion PaPer
SERV]CES MARKETINC

l'inre: 3 FIours Maxinrum: 36 weights

PART A
(Answerallquestiorrs.Eaclrquestioncan.ieslweiglrt)

1. ExPlain the term service.

2. Define CRM. What is its use?

3. Explain the concept of ladder of consumer loyalty'

4. What are the different classes of servlce?

5. What are the different types of customer relationships?

6. What do You mean bY e- services?

(6xl = 6 weights).

PART B

(Answer any six questions. Each question carries three weights)

7. Explain the advantages of using SERVQUAL model for measuring service quality.

8. Define service quality. what are the determinants of service quality?

9. What are the important aspects to be looked into while delivering hospitality service?

10. Discuss the importance of technology in servic.e marketing.

1l Defile customer retention. What are the steps to be followed in customer

retention?
12 Discuss tlre important characteristics of service?

13 Distinguish between marketing and selling.

l4 What do you mean by service pricing strategy? What are the dil'tbrent pricing

strategies used by marketers for pricing of services'

(6x3 = l8 weights)

PART C'

(Answer anv two questions. Each question carries six weights.)

15. Discuss the irlportance o1'service marketing in contenrporary business environnlent.

l6 A five star hotel wanted to check the service quality of various services off-ered by thenr to

customers. They have approached )/ou to conduct the service quality study'. Prepare a detailed

plan fbr measuring service quality.
lT.Discr.rss the advantages and disadvantages of out sourcing strategy in inlproving sen'ice

quality.
(2X6 Weightage= l2 )
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UNIVERSITY OF CALICUT
MASTER OF COMMERCE

MC4E(Iill')01 INTERNATIONAL FINANCE

Course Ohjectives

.Tor-tnderstandtlteconceplandirrlportanceol.lnterrrationalFinallce

.].oirnderstandthegloballlrlarrcialnrarkets.

. l-o understand t5e deternrinatiorl of exclrange rates arrcl role of lnternatiottal

l-nolletar)' systen'l

NIODULE 1

Irrternational Finance: Mea,i,g. lmportancel emergi,g ihalle,ges- Internatior-ral Firiarlcial

N{arkets- Recent changes in global finarrcial nrarkets'

MODULE 2

Erchange rate deflrlition- Spot arrd fbrward exchange- Exchange rate deternlirratioll- Theclries

ard r,odels of exclra,ge ra1e. pLrrclrasing po*er party theor'y'. Asset ntarket model' Porllblio

halancirrg n-rodel. Exclrange rate ol rLlpee. recent trends' convertibilitl' ol lndian rupee'

I\4ODI.Jt,E J

lrrterlational Monetary systerll: Brief histor)': Gold standarcl' Flexible rates and cotltrols-

Bretttonwood ar-rd lnternatlollal Motretar)' Furrd- IMF: Functions' special scheures of lending'

conciitior.ralities of IMF lending. Internarional liquidity- SDRs.IBRD- lurrctions' ADB' BIS' a

note on ltlternatiot-tal debt'

MODUI-E 4

IlalarT ce of Pavntetlts'

cletlcit and surPlr-rs :

rrr Lrltipliers.

nteaniug. Accounting principles. rraluatiot-t attcl'tinrirr!':" colrlll()nellts:

N4acro ecoriomic tactors aff-ecting exchange rate: opett ecotlottll

N4ODLJLE 5

Currencl, derivatives: Futures' optiolls and swaps: Currencv

cLlrrellc)' s\\'aps zuld interest s\uaps'

futures and curretlcv t'oru'ards-
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Core Readings:

l. Keith Pilhreanr -'lnternational Finance" palgrave- Nera, york
2. Apte P C. "lnternational Financial Managenrent" Prentice IJall o1'lrrdia New Dclhi
i. Alan ('. Slrapiro "Multinational Financial Managenrent" Prentice Hall of India Nera,

Delhi
4. Soderston B o "lnterrrational Econonrics-'Macn-rilran Lonclon.
5. Cheol S Eurn and Bruce G Resnick.'lnternatiorral Firrarrcial Managemerrt" lnvin

McGrai.r, FIi I I. Nel,r, York
6. Arlhur Stoneltill et al "lnternational Finance-' Pearson Education Asia. Dclhi
7. Maurice D Levi "lnternational Finance" Tata McGraw FIill. New Delhi.

\,



-4+- 9z-
UNIVERSITY OF CALICLIT
MASTER OF COMMERCE

MC4E(FT)02 FOREIGN TRADE MANAGEMENT

80 hours 80 nrarks

Course ob.iectir es

. To give the students an in- depth undergtanding aboLrt foreign trade and risks in ir.

. To farlilarise them with the tools lbr managing various risks fbreign trade.

IVlODULE I

Basis of lnternatiotral trade- Theories of lntemational trade- Conrparative cost theory.

opportunity cost theoD,. Heckslrer - Ohlin theory- Deternrination of iirternational prices:

Economic groMli and international trade: gains of trade: terms of trade: factors iniluencirrg

ternrs of trade: Internatior-ral factor nrovenrents: trade in sen,ices; trade policl,r,r,hen balance

o1' ;'raynrerrts is in dis-equilibriunr.

20 hrs
MODULE 2

Foreigrr exchange risk and exposure: Extemql techniques of expose nranasenlent: Internal

techniqLres of exposure n'lanagenrent; exchange rate movement and international trade.

I 5 ht's

MODULE 3

I\4anagement of ecotromic exposure: three t1,pes of exposure: rneasLlrernerrt of ecor.rcrn'ric

exposu re: operat i ng ex posLr re : deternr inants.
15 hrs

MODULE 4

Managenrent of transactiort exposufe: forward nrarket hedge: ntone\i market hedge: option

nrarket hedge; hedging contittgent exposure: hedging throurqh invoice currency: exposut'c

nettUlg.

15 hrs

N4ODULE 5

Malragenlent of translation exposure: translation nretl-tods: Translation exposure Vs

transaction exposure: hedge translation exposure; translation exposure \/s operating exposLu'e:

Financial Account Standard Board Statentent -52.

I5 hrs
Core Readings:
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l. Alan C. Shapiro "Murltinational Financial Managenrent" Prentice I-lall o1'lndia Nera

Delhi
2. Maurice D Levi ''lntemational Finance" -l-ata 

McGraw Hill. Neu,Delhi.
8. Cheol S Eun and Bruce G Resnicli "lnternational Financial Managerlent" Irr,rin

McGraw Hill. New York
3. .lhingan IVI L. International Econorrics. Vrinda PLrblicatior-rs Pvt. Ltd.
4. A V Ra.i Wade. Foreigrr Exchange. International Finance and Risk Manasentent
5. .leff MadLrra: "lnternational Financial N4anagement". South \tr/estern College

PLrbl ishirrg. Neu, York

v
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UNIVERSITY OF CALICUT
MASTER OF COMMERCE

MC4E(FT)03 F-OREIGN TRADE POLICY AND PROCEDURES

Course Objectives

. To understand the inrportauce of foreign trade policies of the econonrr,.

. To fantilarize with tlre impoft- exportprocesses and procedure and the role of
expoll pronrotiorr agencies

MODULE I

Foreign trade policr,- Meaning. features. ob.iectives- Indian foreign trade policy sipce

independence- Intpact of foreign trade policy- Recent changes in foreign tracle policy.

MODULE 2

Free trade and protection: Case for fl'ee trade. Protection- meaning: fallacior-rs argunrenrs.

Economic and lr()lr- econorlic argunrents., protection and underdeveloped countries.

Discrirrrinating trade pollcies: Dunrpin-u. kinds. condition and effect o1'dunrping.

MODULE 3

Export Trade Procedures: Ofltr and acceptance of orders: Exporr licensing: Prodr,rcing the

goods- shipr-rterrt. banking procedure: Export docunrelrtation- Exporter's declar-atior-r: Shippinu.

hrills. Bill of landing. Certificate of origin. Consular Invoice. Letter of credit etc.... obtaining

pa)'nlent. Import trade procedure: Import license, Intport- Export pass book schente. Inrport

docunrentation. Bills o1'errtry: lmporter's Declaration: ntetlrods of nraking pa) ment.

N4ODULE 4

[-.xpor1 Promotion Measures: Export promotibn councils. Conrmoditl, boards. Chanrber o1-

Cotrnrerce and industr'),: Inclian T'rade Pronrotion Organisation. Federation of Indian Exporr

Organisations. Indian Institutc' of Foreign Trade, ECGC. Export house and trading hoLrse.

EOUs and EPZs: Export Incentives: Pro.ject expofts and consultancl, expol-ts.

MODULE 5
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E.xport trade flnancing- Introduction. rreaning- Pre-shipnrent and Post- shipnrent finance- 

v

Docuntentation fbrrtralities and procedures fbr the grant of packing credit- Docunrentation

lirrmalities and procedures for the grarrt of'Post- shiprnent finance- N4odes and source of

frnance- Metliods of payments.

Core Readings:

l. Varma. M.L.'-Foreigrr Trade Managenrent in India" Vikas publislring Pvt. Ltd. Nera

Delhi.
2. Balagopal T A S "Export Managenrent" Hinralaya Publishing House. Munrbrai.

l. Vibha Mathur "Foreign Trade o1'lndia" New Century Purblication.
4. Vaish M C and Sudarria Singh "International Economics" Oxford and IBH publishing

Co.Pvt.Ltd.
5. Mithani D M "lnternational Economics" Himalaya Publishing House. Mr,rrrbai
6. Francis Clrerr-rnilanr -'lntemational Marketing" Hirralaya Publishirrg House. Munrbai
7. Puri V K "Neu' Imporl - Export policl, arrd procedures' .
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